eAppendix 1. Survey Sampling Methods

Survey Sampling and Administration
Individuals selected for the initial (Wave 1) survey were recruited from KnowledgePanel® (KP), a nationally representative household panel assembled by the research firm GfK. KP households are selected through random digit dialing and address-based sampling so that landline households as well as cell-phone-only and no-phone households are in a sampling frame covering 97% of US households. KP households agree to participate in occasional surveys and, in return for their participation, accumulate points that they can redeem for cash, merchandise, and other items of monetary value (average accumulation valued at $4-$6 per month). Households without Internet access are provided a web-enabled computer and free Internet service for the duration of their participation in the panel. Detailed information about KP sampling methodology, incentive structures, informed consent, and other human subjects issues are documented in Dennis and Thomas (2013). 1 For Wave 1, individuals were sampled from KP households in all 50 states, excluding DC, to constitute a nationally representative sample, with oversampling in Massachusetts and Minnesota to enable us to detect smaller effects in these two states that had previously passed Sunshine laws. We did not oversample Vermont, the third Sunshine state, because even an oversample of this relatively small population would not have generated sufficient power to detect an effect in that state.
The Wave 1 sample consisted of 3,542 respondents who completed the initial survey in 2014 (Wave 1 completion 45.9%). More details on administration of the Wave 1 survey may be found in Pham-Kanter et al (2017). 2 For Wave 2, GfK identified 2,711 (77%) respondents from Wave 1 respondents who were still in the panel in 2016 and who were available for re-contact. All of these individuals were asked to complete the Wave 2 survey.
Survey Field Period
The first survey was fielded online September 26-October 3, 2014, with almost all surveys (91%) completed by the Open Payments data release date of September 30. The Wave 2 survey was fielded online September 16-October 2, 2016, two years after the initial survey.
Individuals selected for the surveys received a notification email with a link to the survey. After three days, individuals who had not responded to the survey were sent an email reminder. For Wave 2, which had a slightly longer field period than Wave 1, non-respondents also received an automated email reminder 11 days after the initial survey contact.
Completion Rate
Of those who were re-contacted for Wave 2, 80% (n=2,180) completed the survey, resulting in an overall completion rate of 62%. The sample selection flow diagram is shown in the eFigure.
Completion rates varied by state and ranged from 40% to 81.8%. Average completion rates for Sunshine and non-Sunshine states did not differ significantly from each other (61.1% and 66.5%, respectively, p=0.06).
Survey Weights
GfK provided survey weights that accounted for non-coverage, oversampling, nonresponse, and attrition. Although we did not use survey weights for the main analysis-which relied on the oversample of Massachusetts and Minnesota respondents-we used survey weights to compute the distributions of respondent and non-respondent characteristics shown in eTable 1 to make them more easily comparable to known distributions of demographic characteristics of the US population.
GfK weights use, as a benchmark, distributions derived from the 2014 March Supplement Current Population Survey so the survey sample matches the US adult population on key demographic dimensions (gender, age, race/Hispanic ethnicity, education, Census region, household income, homeownership status, metropolitan residence, Internet access). Details on the construction of survey weights are documented in Dennis and Thomas (2013 
Wake Forest Measure of Trust in Medical Profession
We would like to ask you questions about the trust and confidence you have in the medical profession. Please state whether you strongly agree, agree, neither agree nor disagree, disagree, or strongly disagree with the following statements. a. Respondent characteristics from demographic profile maintained by GfK.
b. These population-weighted distributions are not directly comparable to the unweighted distributions in Table 1 because the main analysis uses the unweighted oversample of Massachusetts and Minnesota residents.
c. Chronic conditions include acid reflux, asthma, atrial fibrillation, COPD, chronic pain, cystic fibrosis, diabetes, epilepsy, eye disease, gout, heart disease, hepatitis C, hypertension, high cholesterol, HIV, kidney disease, multiple sclerosis, osteoarthritis, osteoporosis, rheumatoid arthritis, sleep disorder.
